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1.M1393Y15INFIUNNN5IANTT (Business Core):

U5.601 Lﬂwgmam%l,ﬁamﬁﬂms 3 (3-0-9)
BA601 Managerial Economics

mwﬁ‘wwLﬂwgmam%ﬁLﬁ‘ﬂasﬁaﬂf'fumiU%W'ﬁ%’mmimﬂﬁjﬁﬂlé’LLd Vg ufauasd aunu wazn1sUsEeNd
nuiindiowginssuvesuilaa msdadulangldnnuidss msudauazdunu AnwinagiinsizsingAnssuns
wistuisiusauarlilinavemhondnnelilasaimaauuuingg sauiinisddnaiawagnseonain
AAA ms&”’ﬁmﬂuwﬂﬁﬁ’aﬁuammawamﬂ'ﬁﬁwmwﬂmﬂ mii’mﬁawqﬁaﬁy’q‘mumﬁgﬂLLaxLLmuau NWLNY
wazmsdinduladianagns unumvessguazulougasITiEiUNaNTENUABN1IALINGIAA

Economic theories that relevant to business management, such as demand and supply theory
and its applications, theory of consumer behavior, decision under risk, production and cost. Study and
analyze the price and non-price competition behavior of the firms in various market structures, include
market entry and exit, pricing in practice of the monopolist, vertical and horizontal business integration,

game theory and strategic decisions. The role of government and public policies affect to business

operations.

U5.602 WeAN3Ia09ANIwAzN1ZEUN 1.5 (1.5-0-4.5)
BA602 Organizational Behavior and Leadership

S Yo ¢

Aaadlaluyssiiunieg mmammaﬁﬂLﬂuﬁaqa%’nmmL%'mmaﬁuLﬁau%mimmé’mﬁuéiwdw
ynansiunalnesdns Ssusznoudne sedudatanynana 017 mnuide viruad yadnaw szdungy 01f msains
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An understanding of key issues that leaders and managers need to master in order to manage the
interface between people and organizations. A focus on an individual within the organization, attitudes,

motives, and personality. A broader focus on the team and organization as a whole. Motivation,

teamwork, communication, and leadership.
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U5.603 N13398N193579 3 (3-0-9)
BA603 Business Research

s2i8uisideg3Aa sinwrlunisasununiside waznisduadiegraluszuu fnveainnisld
nszvIuMFIdaileudludymimiagsio uaznisimanisidodmeululd msseyusaiuilymnnside num
Nuideluefn sanuuuisnside iuusndeya Inszideya wazuUarunaansainnisuszaiana

Business research methodology. Skills development in research planning and systematic
investigation, applying research methodology to solve business problems, presenting research findings to
provide appropriate recommendations. Research problem identification, literature reviews, research

design, data collection, data analysis, and interpretation of the result.

Us§.604 SiiﬁJ’lﬁU’]ﬁLLﬁ%ﬂ')’lﬂgﬂgu 1.5 (1.5-0-4.5)
BA604 Governance and Sustainability

AnwiAnuduius Kanseny warAusulnveuvetasAnsgInInertduladdungua1e 9 lnewiuds
Unum wihil wareusuRnTeUvsIRNENsTIMHaLEUIMsTso e Tunsaismu iy neld
wdninausisuAIndon dn uarssanAuvia (ESGLdemininistidudmiuifdnlddmde luaud
nsumudaduluiaundunagrdnisutsiuresionisamsuiansanvansunauazssiam

This course studies relationship, impact, and responsibility of business organizations towards their
stakeholders via the role, duty, and accountability of the board and management on sustainability of
business through the environmental, social and governance criteria (ESG). The content also features
stakeholder engagement and development of competitive sustainability strategy for various sizes and

types of organizations.

U5.605 N153LATILHNNGIAR 3 (3-0-9)
BA605 Business Analytics

Bsieszideyamemuuunsaifuasfuuunsadamansiite anunsadndulaudletymimagsia
Iiogagndios wiug wazsingy Immamqﬂuﬁﬁaﬁalﬂﬁy visualizing and exploring data, descriptive
statistical measures, sampling and estimation, statistical inference, simple and multiple regression, and
linear programming waziunsldlusunsudnsagulunsliaseidoya

Statistical and mathematical models in analyzing business problems will be studied in order to
make accurate, precise and fast decisions. This course will cover these topics: visualizing and exploring
data, descriptive statistical measures, sampling and estimation, statistical inference, simple and multiple

regression, and linear programming. Off-the-shelf statistics and optimization software packages will be

used for real-world business data processing.
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2. MUIAIBINBLNITIANITAINNLINNINGIND (Functional Skills):

U5.610 MsUgydiNenisindule 3 (3-0-9)
BA610 Accounting for Decision Making
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Forms of businesses and business activities, accounting cycle, accounting information related to
operating activities, accounting information related to investing activities, accounting information related
to financing activities, financial ratios analysis, statement of cash flow, compositions of production cost,

costing system,statement of cost of goods manufactured, product costing, allocation of production

overhead to be product cost, cost-volume-profit analysis and incremental analysis.

U5.620 N153ANIINITRU 3 (3-0-9)
BA620 Financial Management
Jwrdeduniou : seuld Us.610 Mmstytiensinduls
wnAnwazitmneglumsindulaniansiu wagnihfilunsdanisnisfuvesgsia anmuindeumissiny
M3l AnuduiussEninennudsaaganauuny nMsUssidiugan nslnssinazdnduleamuniagsie
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aeldmnuutueunazaliutiuou undsiivesiuyu Tassaiafuny uassnsduuveaiuny nssnefug
oYU NMTIATILRIUNITEY NITNEINTAININITRY N13IANTTRUN UMY
Prerequisite: Have earned credits of BA 610 Accounting for Decision Making

Concepts and goals of financial management and roles of financial managers; financial
environments; risk-return relationship; valuation; capital budgeting under certainty and uncertainty;

sources of funds, capital structure and the cost of capital; distributions to shareholders; analysis of

financial statements; financial forecasting; working capital management.
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U5.630 N1SAINNITNITAAIABATATIAUA 3 (3-0-9)
BA630 Marketing and Brand Management

ANSANYININTINVBINITHANNFINSTUHNGUIUNT AILAUNUINLAZUSEANSAINUBINITHANNUNITATTASS
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The overall marketing for management will cover these topics: roles and efficiency of marketing
to create, promote, and deliver values of products and services to cutomers, analysis of market
environment, competition landscapes and customer insights that help the organization identify customer
targets. In Designing and managing brand will be studied in depth The content starts from designing brand
DNA and elements as a basis to formulate brand strategy and marketing mix including product, service,
price, distribution and channel as well as integrated marketing communications. The course also provides

brand health check and related evaluation of brand performance.

U5.640 N13UIMIINTNINTAYWE 3 (3-0-9)
BA640 Human Resource Management

wwaRANsUIIsLAEMTindn I ieadu ThuA Msauey n138Iuaens Mt wagnnsAIUAN
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General management concepts and four functions of management i.e. planning, organizing,
leading, and controlling.  Human Resource Management (HRM) concepts and practices which support
managerial functions effectively and efficiently. To achieve the mutual goals of organization and
stakeholders, managers have to organize by cascading strategic activities down to all personnel, as they
are valuable resource. Organizational design and HRM techniques such as recruitment, retention,

development, and motivation to create sustainable growth, and competitive advantage.
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U5.650 M1sInn1sUuansuasnsufsunseuaun1sgsne 3 (3-0-9)

BA650 Operations Management and Business ProcessTransformation
wé’ﬂﬁugmuazmﬂﬁﬂiumi%’ﬂmiﬂgjﬁ’amimamﬁuéﬁLLaw%mi n13¥nn1snagnsni1sufumRnIssesiu

psAnsauiesziumbsnuluanminadenmagsianie waznsufsunszuaunsmagsiaiiieainsniuansnsaly
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Fundamental concepts and techniques related to manufacturing and service operations.
Managing operations strategy in business and functional level of various business environments, and
business process transformation for creating competitive advantages in digital era. Capacity management,
process management, manufacturing and service planning, quality management, inventory management,
logistics and supply chain management, design thinking for process improvement, agile project
management, and global operations management will be studied for both manufacturing and service

operations.

3. /U203 MUIAALAZITN1INNSEN TN (Modern Management

Concepts and Practices)

U5.701 Msdamsiileranisaidiusunaznisaiayaailinans 1.5 (1.5-0-4.5)
BA701 Performance Management and Value Creation
AyrUsAunau : dauld Us.620 N1TIANITNITRU US.630 NMTIANITNITAAIALAZATIAUAT US.640 NITUINIT
NINLINTUYEY Uaz U5.650 N1sdamsuianisuazn1sufzunseuIunisssie
VNNTT WIAR WagiauIN1svesisnsiananisaniunuvegsnvlugdiuumeg Tinsenauduius
FENINNAYNTVBIRINITRALTEUUNTIANANITANTUY ANWIUTEUTIEUANMUMUIZAURATHANTENUVDINIS
Ussgndldszuumsianazuuuusine lufansiddnuasuansnsiumafusauazanminden nesatuli
aunsolfunAnmaiiiietmunuumndumsairsaalifomsidussordunarssoren
Prerequisite : Have earned credits of BA620 Financial Management, BA630 Marketing and Brand
Management, BA640 Human Resource Management and BA650 Operations
Management and Business ProcessTransformation
Principle, concept, and develop business performance measurement. Analysis of relationship
between business strategy and performance measurement system. Comparison the appropriateness and
impact of applying a variety of performance measurement under varying business size and working
environment, with emphasis on applying this concept to identify the approach of both long-term and

short-term business value creation.
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U5.702 A dudusznaun1siBeauinnIsunasunugsng 3 (3-0-9)
BA702 Innovative Entrepreneurship and Business Plan
AUsAunau : dauldl U5.620 N13IANTTNITRU US.630 N1TIANITNITAAIAKATATIAUAT US.640 N1FUIMNS
NIWeINTUYEY Uaz U5.650 N133ansUiansuazn1sufzunsEuIunisgsne
m’wm'ﬁﬂuﬁﬂizﬂaumi mﬁm@i’j\mamwﬁmﬁuqﬁﬂmj mnmzmuazﬂizLﬁuiamaimiﬂmﬂqiﬁﬁ]
M55UTIMINEINTANeY ileutasanmlenaliiugsfianss medesziuugsia msdalaseairsnssiduny
M5AIAFULUUA1EY oSy nMsdnenuyuuasdamnisinnisiididg mssiBunsigsialwide
puteafiiadestuutnnssy Tneflumagsiadmivuianssuimnsinunelulad nadnsust nszuauns 35aa
wmsvinu msunlatym nmstiaue w’%agﬂmu?ﬁuﬂ ’ﬁ’JﬁJﬂzﬂmﬁjﬂVT’ILLNu'ﬁﬁﬁ]
Prerequisite : Have earned credits of BA620 Financial Management, BA630 Marketing and Brand
Management, BA640 Human Resource Management and BA650 Operations
Management and Business ProcessTransformation
Entrepreneurship, how to found and begin new business venture. Finding and analyzing new
business opportunity, mobilizing resource to create real business, analyzing business plan, devising
operation plan, evaluating costs of investments in various ventures, investment fund mobilization, and
problem-solving.  Building new business models by using theoretical framework on business innovation,
implementations and various forms including technology, production process, products, thinking process,
working operation, problem-solving, and presentation in order to apply innovation to create business

plans to sustain organization’s long-term competitive advantage and value.

U5.703 A139ANT5LBNagnNs 3 (3-0-9)

BA703 Strategic Management

v 1sAUnaY : @auld Us.620 N1IANIINITIRU US.630 N15IANITNITAANIAKAZATIAUAT US.640 NTUINT
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Prerequisite : Have earned credits of BA620 Financial Management, BA630 Marketing and Brand
Management, BA640 Human Resource Management and BA650 Operations
Management and Business ProcessTransformation
Theoretical framework and methodology of modern strategic management to sustain business
growth under changing conditions. External and internal factors analysis, work assignment, policy and
goal of a variety of business size, how to achieve operation plan and performance evaluation, how to
devise business strategy capable of competing in regional and global markets, how to manage risks and
create organization value, how to manage strategies to sustain business long term under changing

politico-socio-economic conditions and rapid technological change, and other appropriate strategies.

U5.704 NAFIN809NAENSNNEIND 1.5 (1.5-0-4.5)
BA704 Business Strategy Simulation Game
FY1UIAUNDY ﬁ’e']‘Ulé]l U5.620 A15ANTSNITIRU UF.630 ﬂﬂiﬁﬂﬂ’ﬁﬂ’ﬁﬁla’]ﬂLLE‘]SGIi’Ia‘IJﬁ’I U5.640 A13UINT
. 4 s a wva a a
NINGINTUYBY LLas U5.650 ﬂ’li"ilﬂﬂ’l5‘1.]{]‘1](51ﬂ'1iLLaSﬂﬂiﬂﬂgﬂﬂ§$UQUﬂﬂ$§iﬂ%
NUTIABINALNTNIITINT N13ARFUIANIAIUNITIToLALTRIUINE Af 9 NAENENITAAIN NaYNSNIT
U33N15UHURNT nagnsmen1sitiv Lagn133nn1slenagns NAaeusdfnIuInIenIunIsinnTg A3essuluids
a v a ) =
3319 wazn1sinduladuiy
Prerequisite : Have earned credits of BA620 Financial Management, BA630 Marketing and Brand
Management, BA640 Human Resource Management and BA650 Operations
Management and Business ProcessTransformation
Business Strategy Simulation Game, Decision making in product research and development,
marketing strategy, operations strategy, financial strategy, and strategic management. Test of business

acumen, business ethics, and team decision making.
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1.RUINIBINITUY

U%.611 ardaInsdmIulyd 3 (3-0-9)
AC611 Taxation for Accounting

NANLNE LLazLLmﬁmﬁugmﬁm% MEFadanuiietedaensstundnnsmey s mEEuldneg
Andyaniiiy o1nsuansd waznBidesfuiliisatunisdiseninaseme nasnaunuaRnfsItuALLANAIS
SEWINNITNWHUNNE NMsvENEEN1E wagnsuiinng

Guidelines and fundamental concepts of taxes directly related to accounting principles, including
income taxes, value-added tax, stump duty, and primary concepts of taxes related to international

business, as well as difference between tax planning, tax avoidance, and tax evasion.

Us.712 mﬁms’mﬁ%’aa&aLLa:::nEJﬂ'luman'lilfimﬁamiﬁﬂﬁuh 3 (3-0-9)
BA712 Analysis of Financial Data and Statement for Decision Making
JutsRunou : sauldivn us.610 msdgydiienisindula
ANUTIMERIN1sURTRAzUselevivestoyanansiyd Muuun1susediugam1gsna NMsiAsIEinig
N15RU MFAATIENURT Msnensaitoya
Prerequisite : Have earned credits of BA 610 Accounting for Decision Making
Accounting challenges and usefulness of accounting information, valuation models, financial

analysis, accounting analysis, prospective analysis.

UY.741 FUNUINITATHDINTHALNITINMRNUAE 3 (3-0-9)
ACT41 Seminar in Taxation and Tax Planning
Fu109AUNDY : daUNIUIY UY.611 ArdaInTdmTuUnd
Uszifusinadefiineadestuulovienidvesionis nmslwsgivseidudaguninisnifunuivuas
AudAYUaINIT MU ST T nilugsAa Hansenuvesn snSeinsfidnenisdiugsia niniiesd
AU Eluiueg 9 undszgndldlunisifenulovienidvesionis
Prerequisite: Have earned credit of AC611 Taxation for Accounting
Current issues in tax policy; analysis of tax issues. Roles and importance of tax planning for

business; effects of tax to business; applications of tax knowledge in determining tax policy.
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2. ANINIYINTEU

U5.721 ulgU8uaznNagnsnien1stiu 1.5 (1.5-0-4.5)
BA721 Financial Policy and Strategy
FyrUsAunau : @auldlavn Us.620 N15IANITNITRY
nsayuLarn1seNannsamu ulsuiensieRutuna nsauazaty Msusulassasegsiauagnisian
A9N15 NIAIUTINLAENI5ATEUIIAING
Prerequisite : Have earned credits of BA620 Financial Management
Firm investment and divestment decisions, dividend payout policy, bankruptcy, corporate

restructuring and liquidation, as well as mergers and acquisitions will be studied.

US.722 N15AINU 1.5 (1.5-0-4.5)
BA722 Investments
AyrUsAunau : @auldlavn Us.620 N13IANITNITRY

mﬁmmamauLmuLLazmmﬁmmﬂmiamu M3NsEEAILEE mia%ﬁqﬂfcjwﬁﬂw%’wéﬁﬁﬂizﬁw%mw
WUUTIDINSAINUATIAMENNITNEULUUAY NsUTEuNANSAL TR uYeInauranvsng Ussansamuenain
vdngudsszdndiifedosiunisamu Wdefirwimariodus
Prerequisite : Have earned credits of BA620 Financial Management

Security’s risk and return, diversification, optimal risk portfolio construction, various asset pricing

models, portfolio risk and return, efficient market hypothesis, empirical evidence on investments, as well

as contemporary issues in investments will be studied.

U5.723  N15AATIENATIENTNY 1.5 (1.5-0-4.5)
BA723 Equity Securities Analysis
AvrsAunay : dauldiun Us.620 NMIIANITNITHY

NTIATIEiLarUsliugaf1ns1asyu LLmﬁmmﬁmiwﬁﬂﬁlé’sﬁugw NTIATIBIATEFNINTT
AATITYRAAIVNTTURALNITIATIERUTEN NTUTLEUTIAMSNNTNIUUUNITANAANTELARUEAR NITIATIEN
nannSNaBaUTaUiou mMleTzinannsngnianeds NTATIZERANNINETIUIIM
Prerequisite : Have earned credits of BA620 Financial Management

Equity valuation and analysis, fundamental and technical analysis, macroeconomic and industry
analysis, discount cash flow and relative valuation methods, as well as quantitative security analysis will

be studied.
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US.724 NIAANYINITUTAITNITRY 1.5 (1.5-0-4.5)
BAT724 Case Studies in Corporate Finance
FyteAuneay : dauldlivn Us.620 N15IANITNISHY
msassgariunnianislneldnagrsuasnaisdunisuimenstudugs amsdavGuyuuey
Msasu Wdefilawimaliodug umsnwidunsusseeniesninsdfng
Prerequisite : Have earned credits of BA620 Financial Management
Value creations for firms using advanced corporate strategies, capital budgeting and capital
raising, as well as contemporary issues in corporate finance will be studied through lecture and case

studies.

v5.725  msanwanudululdnienistu 1.5 (1.5-0-4.5)
BA725 Financial Feasibility Study
FyrUsAunau : d@auldlvn Us.620 N13IANIINITRU
myinnvilagdnduleamunigsianieldaniunisalineg wieslouazdamilunsiineilasmnis
aNU NININTAINTEULARUER N1IMVUATATITUUYBIRUYUYadlaTIN1T MIlaseilasinsaielinneiiule
anudsslunisUszidulasents mstanrugoulmveslasanis Anduds dedrdnlunisdndulanmu nsiiase
Tasamsloglduuandu msliesgilasnsiivans Tnguseasd
Prerequisite : Have earned credits of BA620 Financial Management
Capital budgeting analysis under various situations. Tools and problems in project valuation
analysis. Cash flow estimation. Cost of capital calculation. Project valuation in inflationary period. Risk
analysis in capital budgeting. Sensitivity analysis. Real options. Constraints in investment decisions. Capital

budgeting using other financial concepts. Capital budgeting analysis for projects with multiple purposes.

U5.726 Msumsanuiisnsdiuyana 3.0(3-0-6)
BAT726 Personal Wealth Management
FyrUsAunau : aaulaivn Us.620 N1IIANITNITRY

LLm?1mﬁug’mLﬁ'&nf°f°umsu‘%m'ﬁﬂ’;’mﬁﬁamuqma m'%'aqaﬁaﬁugmmamiﬁuam%mimqLqumiﬁu
dhuyana mTuTdoyauandmnensiuresyana malieneitegayana A WoswuRefuaBEuls
UAARTITUMY nMsnanumsuslan wnssdloninisduiieuSmsanwagesuarmsamunumsiud e
Prerequisite : Have earned credits of BA 620 Financial Management

Fundamental concepts of personal wealth management, basic financial tools of personal
financial planning, data collection and personal financial goals, personal data analysis, introduction to
personal income tax, consumption planning, financial instruments for liquidity management, and

preliminary financial planning.
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3. ANINIVINITAAN

u5.731 annudhlaleanlungdnssuguilng 3 (3-0-9)
BA731 Insights of Consumer Behavior
AyrUsAunau : @aulilavn Us.630 N15IANITNITAAIAKALATIAUAT
uAKaENnEiie lunmTnnesiuarefneiefiazshanudilegadndwongnssuguslaed

fuiudtumananalussnienstiuriuesgaasisnisdsuutadunisusiag lneidentinazasounquiiouunin
wuRaRY Sutunguiimednineuazmnginssumans lumsliesgingfnssuduilon uazuiAanguimaden
sl Fasjwianuidlaguilaannnsussgndlinguinsdsaineuagayveinenngisin g iianiedany
warusssuraendumnsuilnafiudsuuaisindinaennailnsamzegnbdudinuAiva
Prerequisite : Have earned credits of BA630 Marketing and Brand Management

This course employs concepts and theories to analyze and discuss insights of consumer behavior
related to marketing in a rapid transition of consumer dynamics. Topics include both traditional thinking,
which emphasizes psychological and behavioral theories, as well as contemporary alternative theories
from sociology and anthropology to analyze consumers from social and cultural dimensions along
consumer journey, particularly in a rapidly dynamic digital society.
U5.732  NAgNSNIsAaInfIva 1.5 (1.5-0-4.5)
BA732 Digital Marketing Strategy
FyrUsAunau : d@auldlavn Us.630 N1FIANIINITAANAKAZATIAUAT

o A

NsUINAENSNISRAIAMEMALL AR D UANBIAINABINITVRINAIAKUTINALAEAAIATINT

o A

Faus MsAnedssiusasauiinevesmaluladidtalumsudstumenisnatn nsusuldneluladidnaile
asedplfiuseunmenisutedu nsfvunnagysnisnaieRavia uarniseenuuuid elunmsUssdiuanudSaves
NAYNSNIINAINAIIIA
Prerequisite : Have earned credits of BA630 Marketing and Brand Management

This course focuses on application of digital technologies in developing marketing strategy to
serve consumer and business market in a digital era. The content of this course starts from analyzing
issues and challenges of digital technologies in a marketing competitive landscape, leveraging digital

technologies to gain competitive advantage, formulating digital marketing strategy, and designing metrics

to measure the success of digital marketing strategy.
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U5.733 N1SAANANDANEIEU 1.5 (1.5-0-4.5)
BA733 Sustainability Management
FurUsAunau : dauladun Us.630 N1SIANITNITAANAKAZATIAUAT LAZ US.604 §35UNAUaLAZANNEEY

[
a I~ 1

Foniljsfnumaiannnagnénsnainegisiuiiaveuliieriuanuansansudsduliiuianisvainuans
Uszinniigsifuaziivlalufuanudiiuresdiusu Tnssududniengszduanudduresfianiniisuiu
anunsaflutiigtusasuualduluowien Wy giviednann welulad nswandu nsuilanediedsdu Mdusty
TomauazanuimesonussBuronasusia Awndon wardsau Mniusodie nistmuadidulddude
Whnnngaingnan Asnasnu N15enaenshusun ﬂﬂiﬂ’@umﬂaq‘m%m‘wwmﬂummﬂjﬁumdmsma’mﬁaiﬂLa%m
nagnsnsutsduionudedulussfuasdng
Prerequisite : Have earned credits of BA630 Marketing and Brand Management and BA604
Governance and Sustainability

This course concentrates on development of responsible marketing strategy to enhance
competitiveness of diverse organizations committed to sustainability. The content starts from analyzing
organizational competency in sustainability against current situations and emerging trends including
dynamic market landscape, technology, disruption, sustainable consumption as opportunities and
challenges to sustainability of economy, environment, and society. The course proceeds by defining

target stakeholders from customers to investors, branding, developing specific competitive marketing

strategies to complement competitive sustainability strategy in the organizational level.

U5.734  MInandmiugusenauns 1.5 (1.5-0-4.5)
BA734 Business to Business Marketing
dsAunau : @auladvn Us.630 NMITANITNNTARIALALATIAUAY

SnflsiAnynsUszgndng el wuade wasnagnsnsmanelugsssesUsEneuNIgIATlnsaNE YT
GuRanisifalnduazianisiifegudaluan nzuindendtuniuuasiinisuisuutasegerinda ievien
ﬂsamqm‘%ﬂLwﬁi’@ummsmaqmmmm@ﬂszﬂaumi N5ATI09AUTENOUAAYYDINITNAALUULUTENOUNIS
Tnewufinssuiumadagnlumslinneianiiznain niouisszy Yssdiu lemauaganurimnelun siddagndn
nallunl wagdnwigiugnéifivindnlslaiuuem Taewdughenuddylunisaseyarlitussianuglufums
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Prerequisite : Have earned credits of BA630 Marketing and Brand Management

This course focuses on application of marketing theories, concepts and strategies in the
perspective of the entrepreneurs for both established and new ventures in the rapid changes of business
environment. The content ranges from a study of key entrepreneurial marketing theories, concepts, and
strategies that can be applied to both established and new ventures operating in fast-changing, volatile
business environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements of
entrepreneurial marketing. The main emphasis of this course is on how to proactively identify, evaluate,
and exploit market opportunities in order to acquire and retain profitable customers. The course also
puts emphasize on the concept of effectual perspective of entrepreneurship. Through a series of hands-
on case studies, students will learn how to formulate entrepreneurial marketing strategies using

innovative approaches to risk management, resource leveraging, and value creation.

U5.735  UsziaudAgunienisnann 1.5 (1.5-0-4.5)
BA735 Special Issues in Marketing
v 09AUnaY : @aulalun US.630 NMTIANIINITAAIALASATIAUAT
Sniifnassusziuiiddny dhaule vietiuateuay/miefimduintulvl anldlunsinumenvsie

demaninsnaseunauiiLe wafAn udnns in3esile uinnssy Unngnisal wuldufiddny saonauiauinis
Tl fiaulafiiesdemnnisnan
Prerequisite : Have earned credits of BA630 Marketing and Brand Management

This course discusses selections of important contemporary and/or emerging issues in marketing
that deserve special attention. Areas may include concepts, principles, tools, innovations, phenomenon,

and trends that are related to marketing.
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4. MUINIVINITUIITNTNYINTUYBEUATDIANTS

us.741  anazgiiman1sufuRuge 1.5 (1.5-0-4.5)
BA741 High-Performance Leadership
ydsAunau : @aulddvn Us.602 waRnTIuRIANIUATAIEHUN

nauiuazunAnifefunizgin ssdusznevveanMefiiiilusednsaa wuimannediiiaiunsa
feliAnsruLinansUTRNugenelussAnsiidiiiunisegnelfannzuindeniifinisasuuiasegissin
nsivuakazn1siinagng nsuiausIIHeIAN1T NsadauasUIMSTNII san93BuLArNTUIMg
mMaAsuudasegredsBuiitethlufifogsuszauamdiia anuvhmenisesesssuieniunmgiii
Prerequisite : Have earned credits of BA602 Organizational Behaviour and Leadership

Theories and concepts of leadership, components of effective leadership, leadership
approaches that can lead to a truly high-performing system in contemporary organizations operating in a
rapidly changing environment, crafting and leading strategy, leading through organizational culture,

building and managing teams, and initiating and managing sustainable changes to successful execution.

Ethical challenges in leadership.

U5.742  MSUSHITHANDUUNULTINAENS 1.5 (1.5-0-4.5)
BA742 Strategic Reward Management

Fyrdedunou : gauldlun Us. 640 NsUTMIITMIWEINTUYEY

nseenuuuLazm i lUUfTRTAsTesTuLToue nagns uazuujudduraneuumulaesay e
waneuwnuiduiiunazliliftu Weaivayunagnivetesdnig duasumginssufifislsaunainndnay
wazadausegslalumsujdanu Tnsenzlungumidnauifianuiniuauisage lassadredufiou uas
nanouwyudlafiutstuls uazannsoaduayuliAniruafuasngAnssuvemiinny ieanuduiasseze1ives
99ANTS ﬂawmaﬁLﬁaﬁaﬂﬁ’umiﬁmimamuLmu wazuwuAnatslrllunsuImNana UL
Prerequisite : Have earned credits of BA640 Human Resource Management

Designing and implementing total reward policy, strategy, and practices covering all aspects of
financial and non-financial rewards that advance organization’s strategy as well as support employee
performance and motivation especially for talent. Competitive pay structure and incentive pay to
encourage appropriate employee attitudes and performance to support an organization’s long-term

success. Reward law and Innovation in reward management.
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US.743  N1SUIWIIANIAU 1.5 (1.5-0-4.5)
BA743 Talent Management
AdeAunay : dauldivn Us.640 MIUTMITINEINTUYEE

MsUsMIAIsY wazmsidenloanmsuimsansiudhfunagnsesdnis mseenuuunazmsthludfoa
Asadesfunisuinisaey 3’33J§Qﬂ73’3”|QLLNUﬂ’1§V|®LLVI‘LJLLEWE:\JIJ?‘IUVIEW] A1SLANZLATINT NITANNTDI N1T
Usziiunaany warnnsUstdiufnenin steunineny MIWAIIANeY AseenuUnEnnasnsiule i
IR AT mﬁmmmawiuiﬂaa%ﬁqngﬂﬂugmmu&iw‘]
Prerequisite : Have earned credits of BA 640 Human Resource Management

Managing talent and aligning talent management with organization’s strategy. Designing and
implementing talent management, as well as replacement and succession planning. Talent sourcing,
screening and selecting. Performance and potential assessment. Leverage talent, talent development.

Design of vertical and horizontal tracks and talent retention.

US.744 A1sWAILNBIANMTLAZNNTUIMINMTUABULYAY 1.5 (1.5-0-4.5)
BA744 Organizational Development and Change Management
AydsAunau : dauldivn Us.640 MIUIMITINEINTUYRE
mqwsjLLazLLmﬁmLﬁlEnf"fumiﬁwmmﬁmmazmsﬁi/ﬂimilfdﬁlEJuLLUa\i N3zUIUNTIUNITHAIUIBIANTS
Tuszdiu UYAAD NAY LazeIRN1S N1TITATERRN1S TumeunITUIIINIWasULas nsdeunsdsuudas
w3nadlolunsiaunesdnis ﬂﬁ‘u’%msmsLﬂﬁ&ULLUaﬂugﬂLLUUG}'Nq warnsUszdiuranisiUdsunlas
Prerequisite : Have earned credits of BA640 Human Resource Management
Theory and concept in organization development and change management, process of
organizational development in individual, group, and organizational level. Organization diagnostic
process, change management process, and process’s resistance to change, tools in organizational

development and change. Evaluation of change management program.

Us.745  UsziudauadisTunisusmminennsuyud 1.5 (1.5-0-4.5)

BA745 Contemporary Issues in Human Resource Management
Usgiuddgiiadaifoafunsudmminensuyudiefiuyunsndlasenisuimminensuywd

lusaan1slagiu

Prerequisite : Have earned credits of BA640 Human Resource Management

Special issues in human resource management to broaden knowledge regarding current human

resource management in contemporary organizations.
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Us.751 N1sdaanIsladanna 1.5 (1.5-0-4.5)
BA751 Logistics Management
Futedunau : aaulddvn Us.650 N1sAIANITUGURNISUAZNMTUIUNTEUIUNISTIAR
AnwUssiunsaunuuasinmsfiisatesiunisouds nssuiumsvesladafndvesingfuuasudu
yosszuuiwmaney Wdefiisatesrn nagnsnisdam nmsdede sty Tadadndlulsninindnlusuuuy
199 sufssruumssanisaudiesnstud A sTUUMSIansauAAAga
Prerequisite : Have earned credits of BA 650 Operations Management and Business Process
Transformation
Strategic logistics-related management issues and planning associated with managing the

transportation and supply side of contemporary supply chains. Topics such as procurement, strategic

sourcing, inbound logistics, MRP and inventory management will be discussed.

US.752 N1SIANITTNNAELYU 1.5 (1.5-0-4.5)
BA752 Supply Chain Management
FydsAunau : aaulddvn Us.650 nsdan1sufUAnsuazn1suzunsEuIUNITING
AnwinsounuiAnuaznsruIuNsiieatesiunsinnistnnarsuiieaiisyarniinliiugsie
maamumﬁ‘ﬁﬂLLmﬁGﬂ,U‘UizE;ﬂm“[fi?t,ﬁaLﬁuﬁﬂamwmﬂéhum5LLﬂﬂ%’umaﬂqiﬁaﬁaamﬂé’adﬁ’umiLU?{auLLUaﬂmm
dipamsvaauslnavislunianissdnuarUinisuasfionavauesaudesnisvesgnéliiAnus Avsnmgagn s
afumelaensldnsdifinulunsihiewmnnnisdanisdwnarewuluuszandldlugsialiussauanudisa
Prerequisite : Have earned credits of BA 650 Operations Management and Business Process
Transformation
Theoretical framework and processes employed in supply chain management to raise business
value, increase business competitiveness in response to changing consumers’ demand both in
manufacturing and service with the objective of meeting customers’ expectation in the most effective
way. Class discussion is motivated by case studies that examine successful emerging supply chain

management implementation.
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U5.753 m's'“sl,ﬂsﬂzﬁwmqsﬁa%y'uga 1.5 (1.5-0-4.5)

BA753 Advanced Business Analytics

Futedunau : daulddvn Us.605 N15AATIZININGSAR
nsfnwuasUszgnilfiedesfiotugedmumslianeitoyaiitentsiadulaulotiymmesiafifions

Fudou lnuasauaquly Waderaludl time series and causal forecasting models, risk analysis models,

1%
o =

analytical hierarchy process saamafiansinszidoyaiinautuln leunmslilusunsudisaguluns
IATwnvaya
Prerequisite : Have earned credits of BA 605 Business Analytics

Advanced analytical tools for decision making will be studied and applied to business cases. The
course will cover these topics: time series and causal forecasting models, risk analysis models, analytical

hierarchy process, and other newly developed techniques. Off-the-shelf analytical modeling software

packages will be used for real-world business data processing.

Us.754  msUfsugshatiienisutedu 1.5 (1.5-0-4.5)
BA754  Business Improvement and Transformation for Competitiveness
FydeAunau : aaulddvn Us.650 AsdantsufUAnsuazn1suzunsEuIUNITINR
mMsfnvinuidanasmedadsnldlunsinseid eonuuy wagUuUTsEULL Welfiuwdnnim
UszAnSnw Uszansua uazanmnugruuauazanugyde msdnidseeniuuiaziedosdleiionisufsussialidl
mnuasnsalusdadulugafivianaznseuiuifngsia 4.0 Msfnwaglinnsussens unany msuandsunin
Aniiu waznsdnilassnslesed Usuuss waveanuuulumagsnaln
Prerequisite : Have earned credits of BA 650 Operations Management and Business Process
Transformation
Study of concepts and tools for analysis, design and improvement of business processes in
order to gain higher productivity, effectiveness and efficiency of work systems, and to reduce wastes and
losses. Design thinking and advanced tools for business transformation and competitiveness to cope with

digital age and Business 4.0 framework are included. Delivery of the course: lectures, assigned readings,

group discussions, and term project on business model transformation.

Us.755 dunwIn1sInnsufunnsuasdnnaneiyu 1.5 (1.5-0-4.5)

BA755 Seminar in Operations and Supply Chain Management

ydsAunau : aaulddvn us.650 Asian1sufUAnsuazn1sUzUNTEUIUNTTIND
Boufuanidsuuszaunisallumsinnisufoanis viensdanisdnwmatsisuvesiuimsianisly

Ussna nagdulitnAnuldfnegnaiinsugia Aeseianiunin wasdlamsdoasnaenltguvm Tusunsu

Fravsanumsaiifsdumsinnsufiinsiemsinnsdnmatewuazlfifudonsasu silsindnwlsysan
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Prerequisite : Have earned credits of BA650 Operations Management and Business Process
Transformation
This course encourages students with local organizations to provide practical experience in critical
thinking, analysis, and communication in an operations and supply chain context. Simulation games on
operations management or supply chain management will be provided to allow students to integrate,

synthesize and apply operations and supply chain management knowledge and skills.

6.1120IYIN159N15N LU

U5.761 ﬁ"s%’aquzmaqiﬁa 1 3 (3-0-9)
BA761 Selected Topics in Business 1
shdeMiAvtestumsiuiugsiviutiogiu weithlessdnnuslwmilumsinnisgsiadiviuas
Selected topics in business in order to understand new body of knowledge in modern business

administration.

U5.762 #adialanizn9gsne 2 3 (3-0-9)

BAT762 Selected Topics in Business 2
vhieiitnasensiidugsielutiogdu ileiiuyuuasysannsauiiasinuznisianisgsiaiviva
Selected topics that have an effect on business in order to broaden and integrate knowledge

and skill in modern business administration.

Us.763  UsziaudAgniegsna 1 1.5 (1.5-0-4.5)
BA763  Special Issues in Business 1

Uszidiuddnyq Mhaulalunsdifussialutagiu Welidlauuwdnlunsdndugsiaaielvl uay
Lﬁmmugmaﬂumﬁmmiﬁjﬁa

Current special issues in order to understand the modern business process and broaden

business and management perspective

Us.764  Usziiudfgniegsna 2 1.5 (1.5-0-4.5)
BA764 Special Issues in Business 2
Usgiiuddny fifnadenssidugsialutagtu Wunsaispmedunmsdndussiafiviuadie
Current special issues that have an effect on business in order to broaden the modern business

perspective.
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U5.765 IaeiAugdle 1 1.5(1.5-0-4.5)
BA765 CEO Vision |

errivedtlolunisadesnsiifianuands wmdunsumsdanisdu msuleuieesding
nsnan 3w wnalulad nsdudun waznsdlinwanuansa

myiawa : S (ola) U (Qalalea)

CEQ’s vision of successful companies, business policy, marketing, finance, technology, leadership,
and success case studies.

Assessment criteria : S (Satisfactory) or U (Unsatisfactory)

U5.766 IaeniAUddle 2 1.5(1.5-0-4.5)
BA766 CEO Vision Il

Foevienivesdslolunisadrsanmenitinnuanss wamdunisness n1seana nsiiu welulad ns
Judun waznsdlfinwanuansa

msiawa : S A9le) U (A4lile)

CEOQ’s vision of successful startups, founding the business, marketing, finance, technology,
leadership, and success case studies.

Assessment criteria : S (Satisfactory) or U (Unsatisfactory)
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7. AUNIVIDEINITUNTNE

59.612 nUAIBUAzAIEIINvRFmITUNIN 3 (3-0-9)
RB612 Real Estate Law and Taxes

WUIAR MANNNUNUIY Wara1d n1sAAL wagnsldnguune aiunsadludssendldiugsia
odam3unind TweAnededidu waznsruiun1siiiisatestuedmnSuning nslwssinansenuves
ngveuaAENTsossRvedIunIng

To study legal, tax principles and its interpretations in order to be able to apply into real estate
business; students will also learn how to analyze the affects that legal and tax rules and regulations

impact on real estate business.

50.621 n1sATRINITRULAzN A UTuad3unIWg 3 (3-0-9)
RB621 Real Estate Finance and Investment Analysis

N13190HY Wleu1e N1sAuAl NSUsSEEIUNG N15aemU waen1susmIn1stulugsivedimsunsng
agliannzundeniiuandneiu nsldmadanisiunaiu lunsiesginisamu meanurasdunu nsld
resiunu Tneddsfsmnuidowineg Afoglusananisiuuaznainyu nusAnundadeifnansenuluns
awlusdamiuminduaziniasiiomanisiiulm o

Finance and  investment analysis are concerned with evaluation of investment and
management of real estate under different situations and circumstances. The financing techniques in
analyzing investment and project funding will be emphasized while concentrating on risk in the financial

and capital markets. Students will also be learning factors that affect the real estate business.

§9.736 N1sUSMIINSNEauaLe T 3 (3-0-9)

RB736 Modern Property Management

NaNNIT N153790KU ulguly A1ATUAY NsUTELEUNG TautensinsuUszaalunsuing
odavn3uming Anwn3Bnsdoans msqua eliAnAudTuvesgsiauaslhdulunmuusulunisfnyiaing
Dululdlumeunsn Samnedsnmsnausaluiiagiu EJU’I?]GILLaS?J%ﬂ’IiLLﬁ{]EUUMWLLa&;’QUaiiﬂﬁmﬁlLﬁWﬁu

Property management principles, strategies, plans, control system, auditing system, evaluation
process, and how to create a budget. Students will also learn how to communicate and take care
tenants as well as clients (landlord), how to manage the property's common area and solve problems

regarding property management.
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50.777 mavmumindauiianisegendouaznidivenssy 3 (3-0-9)
RB777 Residential and Commercial Property Development

nsgvumsRaL uaglieneinagnslumsamulasnisedeniumingiadiuilegede widvens
LAz gRaMNgIy INFINTIAIIE Jadedifinansenudenisiauiedmniunind Wy wswgia Uszuins
N1EAIN N1TBBAKUY AFINEILATING ANRETIE wara1s1sulaa N1matn N158Y N15UTMISIATINTG
sufansuiuysuazyfudsuussianmsldaulivnganfuaniinsalange eldnunufnaulasanis
FausdFuianlasinsnlasimsteasaaiadaldeonls

Learn the procedures and strategies on real estate investment of residential, commercial and
industrial properties. Students will also learn how to analyze the factors that affect the property

development; economy, demosgraphy, physical attributes, design, construction, infrastructures, marketing,

finance, and project management. Appropriate planning techniques are also included in the subject.

U5.800  Anendinusd 12 waein
BA800 Thesis
Furdsduneu : WeRnwunudlidesndn 2 mansanen weelimieieazaulitdesnii 24 viwdn Tnedien
sesumAvavanlaisingy 3.00
n1sasdlasinideuaznisaidunisideduneliiinesdanuilniluaivivimsgsiauavduaue
nendinus nMslousendseiiomeuns suddiisusssulunsiisouazasosssulumsmeunsaiy
Prerequisite: Have studied for at least 2 semesters or have earned at least 24 cumulative
credits with minimum GPAX of 3.00
Developing research proposal and conducting research project that will generate new body of

knowledge in business management. Writing and presenting thesis for publication with strong ethical

practice.

US.770  n1sAuAdaTy 3 waEnn
BA770 Independent Study
Fyrdeduniou : defnwuudlidtesnit 2 meansinw videlimieinazadlitesnin 24 wiedn Taedle
seundvazanliisinn 3.00
MITUTIWATIEA Mmguiuiveeurutuiiernarindile waringiusngnisaiine fiiatu
Tugsfia dpuuaviasugia Suneliineuslm lnseraduanide viewnugsta auanuaulavestindny
Prerequisite: Have studied for at least 2 semesters or have earned at least 24 cumulative
credits with minimum GPAX of 3.00
Collection and comprehension of theoretical knowledge to analyze situations happening in
business, economy and society so as to create new knowledge. Independent study could be research

project or business plan of student’s interest.
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